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A Stroll Through The Hamline-Midway Neighborhood
by Steve & Nancy Bailey

Brown & Bigelow was a fixture of the Hamlifdidway area of St. Paul from
1906 to 1980. Located at 1286 University Avenue, they were located near
Mont gomery Wardos (built 1 n 1921)
photograph from 1935 (Brown & Bigelow is at the top with the seincie
driveway), they could not be missed.

and

Brown & Bigelow
started as just a little
print shop, one room

—

a neglected
downtown building at
Third and Wabasha
Streets. Smoky
kerosene lamps
swung from a sooty
ceiling. The place
reeked with ink and
dusty type. Amidst it
all stood 25yearold
Herbert H. Bigelow,
with his hand fed printing press. The year was 1896 and he had just completed his
first printing job, a simple black and white calendar. It was an enterprising

creation, Bigelow thought. A handsome bust of George Washington decorated the
cal endar alongside tikheelvobdal efiSchl eh

AGi ve your customers something useful
first customer. AThat way, theyol |l be
John Schlehés purchase of 250 cal enda

and his business partner, Hiram Brown, into business with Brown investing $3,000
and Bigelow investing $1,500. Brown was never active in the business and died in
190571 a business that did $13,000 in the first year and by 1980 reported annual
sales in the neighborhood of $60 million. (The postcard on page 3, dated 1903, has
a hole for hanging). Throughout its history, Brown & Bigelow has been a St. Paul
resident. In its first 11 years, the firm outgrew three locations and then settled on a
17-acre site that was once the Lexington horse race track in the Havhinay

area of St. Paul in 1906. Other than purchasing a large farm, Bigelow plowed all of
the companyodés profits back into the b

See Hamline continued on page 3



TCPC i MAR/APR 2011

VOLUME XXXV NUMBER 2

Our Traveling Plague
Some in our club might not know that de
have a traveling plaque, and that this is actu-
ally our second one. The first was completed a
few years ago and is now kept in the library.
Each year, at the fall show, members construct
many interesting postcard display boards.
These boards are judged for excellence, and
one i s awarded the
That personbés name,
and the year, is inscribed on one of the

NfBest i n

al ong

wi

pl aquebés namepl at es.
Atravel sdo to that
fall show. !
In 2010, Alan Calavano won the award with |
his board entitled i
Here, one picture shows him holding the
plaque, and the other shows names of somej
our recent winners.

Imagine your name on the 2011 nameplate'

The first step is looking at your cards and se
lecting a few to make a great board:

Congratulations Alan!

pe‘ N FI

the dues to Dianne before you forget !

Check your label on page 12 and verify you are a member who has dues paid and your membership
current. We need dues paid if you want to keep your membership and receive this newsletter.

Sen(

| S mpp—

2011 Board of Directors and Officers

President: Chuck Donley, 9%B89797
VP/Membership : Dianne Lamb, 68160-4927
Treasurer: Allan Hillesheim, 61277-6062
Secretary: Dave Norman, 677292428

Editor: Duane Stabler, 95247-8654
Assistant Editor: Dave Norman, 67292428

Program Chair: Dave Johnson, 65626-3573
Show Chair: Dave Johnson, 6826-3573

Social Coordinator: Dean Borghorst, 63220256
Librarian: Paul Scheuer, 658359722
Corresponding Sec.: Shirley Mitchell, 9922-8874
Memberat-Large: John Cole, 507896344
Memberat-Large: Don Morgenweck, 95226-8668
Memberat-Large: Alan Calavano, 562824389
Webmaster: Duane Stabler, 9527-8654

We are on the web!
www.twincitypostcardclub.com
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Hamline continued

In the early days Brown & Bigelow was a model facility with large areas of glass and light, landscaped

grounds and recreational facilities (both indoors and out) for its employees.

Never quite satisfied with his product, Herbert Bigelow explored new
ways to better his specialty advertising business. In 1903 Bigelow ha
produced the first full color calendar in America and adorned it with g
-life called ALuscious Fruit.o
blottersi a simple, yet effective way to convey an advertising messag
Bigelow reasoned. Soon Brown & Bigelow was making more ink blot
(as seen in this example, featuring the ever popular kewpie) than thg
10 companies combined. The firm, which added cloth specialties to
calendar line in 1898, also claimed the largest specialties sewing fag

in the world, producing more t
covers every day all with advertising on them. The arrival of the
automobile cut into the horse

Every item emanating from his plant carried an advertising message
a growing number of St. Paul clients.

As early as 1905, Herbert Bigelow protested against taxes on either
income or earnings. He considered such taxes an immoral penalty i
initiative. Instead he proposed a tax on what he considered unearne
increments, that is, taxes on the property of landholders who merely
back waiting for development to increase the value of their holdings.
Inevitably, Herbert Bigelow met heamh with the U. S. Government,

which was having difficulty enforcing its 1913 income tax law. The la

Have

which wil

BROWN & BIGELOW

CALENDAR MAKERS

bee

ST. PAUL, MINNESOTA

leased to r

n pleased
Il be delivere:

\1%4
o

eserve for you one of their Annual Calendars

d on presentation of this Card, properly signed

was being widely ignored, and in the post Teapot Dome era, in the early
1920s, the federal government chose to prosecute a few selected businessmen in each geographic area. Ont

operator invented

House office.

BROWN & BIGELOW
Art-Calendars- and. Advertising - Specialt
lity Park, St. Paul, Minn., and S S M

rights to Maxfi el

d

Bi

these was Herbert Bigelow, who expected to be fined, but instead was
sentenced to three years in prison. He served the minimum eight months at
Leavenworth penitentiary, and while he was there he spent his time and
money helping his fellow prisoners and their families. In particular, he
became interested in one Charles Ward.
For many years after
followed the policy of employing egonvicts whom they considered worth
rehabilitating. Among these was Charles Ward, who was later to become the
successor to Herbert Bigelow. On the side, this&®2ek punch press

gel owbs rele

Br own 1 &designthat! owo s

B

appealed so much to Harry Truman that the President had one in his White

Ward was responsible for a number of advertising advances, including
advertising playing cards introduced by the firm in 1927 and the (Redlite)
pen light, a welcome novelty for American consumers.

In the years approaching World War I, business at Brown & Bigelow was

booming. Wi th Herbert
took over and, during his tenure, many more products were added to the basic
Brown & Bigelow calendar line. In 1936, Ward stunned the calendar

industry by paying the then extraordinary sum of $10,000 for the exclusive
Parrishés Peacef

igel owbs dea

PAGE 3 Midway continued on page 4
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Midway continued

Other artists, including Norman Rockwell, C. M. Coolidge, Gil Elvg
and Zoe Mozert, soon joined the company as contract artists.

Brown & Bigelow also printed annual sets of matchbook covers w
girls on them from 1964 to 1978, starting with an artist drawing, sy
as this one from 1964, and finishing with live models. This cover (
page 5) is one from a set of 5, which is a typical set that would be
out each year. The artist is Gil Elvgren, a local boy from St. Paul,
specialized in saucy, sexy young ladies. The Elvgren Girl, howevg
was a Minnesotan, or so the artist tol@ime magazine reporter. Her
eyes were set wide apart, her nose was pert and short, she had a
waist, very long legs, and preferably was under 21 years old. Mos

all, said the artist, ATheydv e. C
kicking up their skirts like a bevy of Marilyn Monroes standing ove

sidewal k vent, v&yawgr enos girl

To assist in the war effort Ward was asked by the United States U

Secretary of War, Robert P. P ver
business to war work by turning your production to making war

posterséo Patterson counted o wC¢
di stribution to rally citizen y .
subject where every calendar buyer would normally place a peace time

calendar, you could cover the nation effectively

Ward did just that. As you can see from this ad that appeared in The St. Paul Shoppers Guide of Aug. 8,
1948, they also turned their wartime production to other things as well, such as making fuses for bombs.
When Nancyodés brother was in Boy Scouts in the ec¢
and asked to see Mr. Ward. He was asked if he had an appointment and he did not. Mr. Ward decided to
meet with him anyway. Her brother explained that he was selling popcorn balls as a fundraiser for the Boy
Scouts.

Mr. Ward said he would buy ten and her brother s
ANOo son, we need t en o Tr—— = —

all the employees. o
made his day. On delivery day, he delivered t
ten cases and Mr. Ward had him give them o
the employees. Mr. Ward then paid for them
gave him a
generous t|p for I The CHRISTMAS, LIGHTS at Brown & Biselow I
his hard work.

nd

X I've just seen some of the
See St Paul continued

finest pictures ever de-
on page 5

signed to win wall-space
when the old Calendars
come down and the new ones
go up. There's one in par-
ticular I'm mighty anxious

to show you. Wait till you

see it! /////L/ﬂqu/.

&

PAGE 4
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St Paul continued

Nancy was employed by Bro
worked for their playing card division, Stancraft, which a
produces the Hoyle line of cards and products. Their
packaging was unique in that they might put two decks ¢
cards along with four matching small glass ashtrays or th
would pack a vase, a candlestick and the playing cards
would have pictures of those two items on them. We
remember that they had a huge fish fry on their front law
and afterwards they treated the employees and their gu
to a Twins game at the old Metropolitan Stadium.

While Nancy was growing up, they always had scratch p
around the house. They were padded at the top with a
separate cover with a girlie picture and inside was a
calendar. Each page had a day and date on it with a fe\|
blank lines under the date. They were not current, so th

just used them for scratch pads.

ONINI¥LIS 1¥O438 ¥IAOD IS0V

After her father passed away and we
were cleaning up the house, we cam
across a stack of these pads that ha
not been used yet. All of these had

advertiser on it and, of course, a girl
from their collection.

Al t hough the tra

calendar has been replaced by

executive appointment books, and

‘'Vd ‘SONIYS NYOA
z2°ay
pies puo jybnog
Spind pun sip) pasf)
afinajpg ojny
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WHEN VICTORY COMES

BROWN & BIGELOW

K ;
('mrm/)rmz. 8 . ~ /‘/(/u rli ‘,m(,
O, ¢

Reg. U. S, Pet

WILL

Reconvert Swiftly

A $5,200,000 expansion program will make and in-
sure more peacetime jobs.

. * K
Right now, Brown & Bigelow, Bomb, Rocket, and
Shell Fuze Maker

NEEDS

MEN WOMEN
Skilled and Unskilled

(Premium Pay for Those Who Wish to Work Nights)
* * *
Brown & Bigelow, world's largest producer and seller of ad-
vertising specialties, now is a principal manufacturer of fuzes
(sparkplugs) for the attack that's breaking Japan.

Our Midway plants offer fuze line jobs with real post-war op-
portunities.
For Further Information

APPLY NOW
BROWN & BIGELOW

1285 University Ave,
S¢. Paul, Mina.

WAR MANPOWER

COMMISSION N
U. S. EMPLOYMENT SERVICE
55 E. Fifth Street

decoratosstyled calendars, the basic

LLEY-8CS duoyd

R :
MO13918 % NMOY¥E
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commodity is still a mainstay of Brown & Bigelow business today. In addition,
the firm is a leading manufacturer of playing cards, leather bound books,
greeting cards, fine prints, clocks and vinyl personal ite¢ns.
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Postcard Info on the Internet (This Article Is A Revised Version of An Article That

Originally Appeared in September of 2007)
By Alan Calavano

To understand how bidding on eBay works, itbds ir
maximum bid. By that | mean that eBay will only use as much of your bid as it needs to in order to make

you the high bidder. Letdbs | ook at an exampl e.

Letds say you that you find an item on eBay that
the seller) is $4.75. |l f you bid $4.75, you wil
you, you will win the item.

Il n most cases, however, someone else (letbds call

say that they then bid $5.00 ($4.75 plus the minimum bid increment of $.25) so that they are now the high
bidder. To regain the lead, you would then have to bid again, this time $5.25 ... and so it goes.

I n contrast, |l etds say that your initial bid was
only use $4.75 of your $9.75 bid and you will be the high bidder at $4.75 just as before. But this time,
when PCBULLY bids $5.00 for the item, eBay will immediately increase your bid to $5.25 ($5.00 plus the
mi ni mum bid increment of $.25) and you wil/ rema
OK, so what happens if instead of bidding $5.00
$15.00? Since his maximum bid ($15.00) is greater than yours ($9.75), using proxy bidding, eBay will
immediately increase the current high bid to your maximum bid ($9.75) plus one minimum bid increment
($.25) and PCBULLY will be the high bidder at $10.00. If you still wanted to purchase the item, you would
have to bid again. Note that neither you nor PC
except by bidding high enough to exceed it.

Bid Increments

The bid increment is the amount by which a bid will be raised each time the current bid is exceeded. Like
live auctions, it is predetermined based on the current high bid.

For current high bids between $0.01 and $0.99 the minimum bid increment is $0.05. For current high bids
between $1.00 and $4.99 the minimum bid increment is $0.25. For current high bids between $5.00 and
$24.99 the minimum bid increment is $0.50. For current high bids between $25.00 and $99.99 the
minimum bid increment is $1.00 and for current high bids between $100.00 and $249.99 the minimum bid
increment is $2.50.

A bid increment will go higher than the standard increment in two situations:

1 To meet the reserve amount (if there is one). A reserve amount is the minimum price a seller will
accept for an item.

1 To beat a competing bidder's high bid

If you were bidding against another bidder's maximum bid, your bid has to meet the other bidder's
maxi mum bid plus one cent to become the current
particular quirk in a future article. In general, however, if two Buyers hav&athemaximum bid, the

Buyer who placed his bid first becomes the high bidder. Also, in order for a bid to be accepted, it must

either match the Astarting bido if youbre the fi
increment.

To see the history of bids that have been pl acec
field of the item description (just above the #dt
in the ABidso column of the Altems | 6m Watchingc

Sometimes the auction page for an item will show that there are 2 bids, yet there is only one bidder listed in
the history of bids.
See Internet continued on page 5
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Internet continued

This happens when a member places more then one bid to increase their maximum bid amount. For examg
if you are the first bidder on an item and you place a second bid to increase your maximum bid amount, the
item page would show the current high bid at the opening bid amount, but would show that two bids have
been placed on this item.

Sniping

The main problem with eBay proxy bidding is that if some else (or several other people) also want an item,
every time you raise your bid, they raise their bid until someone eventually throws in the towel and gives up.
This is great for the Seller of the item, but not particularly great for you as a potential buyer.

The solution to this problem |ies in something c
about i1it, thereds really no advantage in being t
closes. When you snipe an item, you use a computer service to automatically place a bid on the item just
seconds before the auction ends.

In my mind, Sniping has three main advantages over proxy bidding: 1) your bid gets placed within the last
few seconds so thereds no time for another Dbi dde

interested in the i tem unti/l your snipe gets exe
willing to pay in the sniping program and just forget about the item until the auction ends. Theoretically this
|l ast point is true of proxy bidding as wel/l, but
at least the temptation to bid again and thereby pay more than you wanted to (ego can be a very costly fact
in an eBay awuction). With sniping, since the &
the possibility of increasing your bid if 1tds r
For what itdés wort h, Il use t WYWABOTIONSNIPERGONandc e
| SNIPE EVERY EBAY PURCHASE THAT | MAKE . Auctionsniper costs me about $.25 per successful

transaction (theredés a sliding scale that amount
it doesndét cost me anything. Thereds no fixed

that month gets charged to my Visa account. | also get three free snipes if someone signs up for
Auctionsniper and lists mMALCAL@ALUM.MIT.EDU) as a referr al on the re
mistaken, your first three snipes at Auctionsniper are free to give you a chance to try it out.

Some people think that sniping is somehow unethical. | think that anything else is just plain dumb. The

whol e idea of participating in an eBay auction i
possible (i.e. lowest) price ... and sniping is the smartest way that | know to do that.
P.S. You may be wondering what happens i f two or

simple. Since all the same eBay bidding rules apply to sniping that apply to regular bids, whoever bids the
highest amount wins ... so long as their snipe exceeds the then current bid by at least the minimum bid

i ncrement . I f someone el se snipes at a high amc
As always, if you have any comments, questions, ideas, requests or PC related Internet sites that you'd like
contribute to this column, please contact me at ALCAL@ALUM.MIT.EDU or-88Z4389. Guestvritten
Internet related articles are also welcorfie.

TCPC POSTCARD SPRING SHOW
Think Springd The spring show is scheduled for April

\
O“me\“eb' 16th and 17th at the Kelly Inn.
Wwe 2© \ub-C"m Saturday, you have the opportunity to begin your
_ Ostca‘dc shopping at 8 AM provided you are a member Who [
oincS® paid in full! Sunda how

Page 9 has more detail and a map.
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Low and Inside
By John L. Cole

KirBy PUCKETT
1960 - 2006

| am not enthused with continental postcards; when | get them, | put them in a box for future use. Someday
they might turn me on!

But sometimes one catches my eye like the one pictured here. It was done by a company called Low and
Inside. They made a super card memorializing Kirby Puckett. Straight and simple, just a great card. That
card had to go into my Twins collection.

I mailed a |l etter to Low and Inside asking about
LOWANDINSIDE.com and found out they are focused on providing custom digital graphic communication
solutions for basebatklated organizations. They advertise creative services, publishing, merchandise,

company backstop personal print zone but they do

Al | in all, ités a wonder ful card that €hould ha
TCPC News

Roster to be published in April: By-Laws Amendments to be voted on at the March

ltés time to updat e tMeeting: an

distributed during the spring show. Dianne Lamb There have been a couple of proposed additions to the

requests that you review your personal information by-laws to help run the chapter business. Thoskwy

in the 2010 roster. Things like changes in home proposals are:

address, telephone number or email address shou All bills incurred for the good of the Twin City Postcard Club

be verified so that accurate information can be must be presented to the treasurer for payment within 60
. . days of receipt.

DUb“TC’hed' Contact _Dlanne by MarCh_lsth by Any book borrowed from the Twin City Postcard Club library

sending her an email (dlamb@hotmail.com) or call must be returned within 60 days of its cheak date.

her at 6514604927,

Change in Librarian as of January 2011: TCPC wishes to thank Louise Carpentier for handling the Librar-
ian assignment for many years. Shebés decided to
Paul Scheuer will assume the responsibility and the transition is underway at the time of this writing.
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